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Disclaimer

P This document contains forward-looking statements and projections based on current
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I . Company Overview

I Company Overview

(As at end of September 2025)

Company

CEO

Headquarter

Date of Establishment

Capital

No. of Employees

Company Classification

Date of Listing

No. of Issued Shares

Hyundai Elevator Co., Ltd.

Cho, Jae Cheon

128, Chungjusandan 1-ro, Chungju-si,
Chungcheongbuk-do, Republic of Korea

May 23, 1984

KRW 212.2 billion

2,863

Mid-Cap, Listed on KOSPI

July 3, 1996

39,092,385 shares
(Including Treasury stock of 7.64%)

I Business Scope

Manufacture of
Material Handling
Equipment

Construction

Maintenance

Production and sales of elevators and parts
(elevator, escalator, parking facilities)

Elevator installation and repair works

Elevator/Escalator maintenance

I Vision 2030

Vision

©

Mability To Possibility / =<z|eo|M 227

« Sales : KRW 5 trillion
External Extension

e Overseas Portion : 50%

Global Influence

GlobalTop 5
Strategic
Goals
N
1—\__/" | .
| Cooperation
Core
Values

Challenge e \

Basic Safety & Ethics
Values
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I . Company Overview: Shareholders and Board of Directors

I Shareholder Status

27.0%
Major shareholder
and specially
related parties

51.0%
Others 7.6%
Treasury
Stock
2.6%
Schindler
2.5%
ESOP
(Employee Stock
Ownership Program)
9.3%
NPS

Composition of Committees in the Board of Directors

I X As of September 30th, 2025

Directors
Inside CHO Jae Cheon
Director
HAN Hee Won

Outside Director

Non-
Independent
Non-Executive
Director

(Chair of the Board)

KIM Jung Ho

LEE Ki Hwa

KIM Han Su

KIM Ho Jin

RHIM Yu Chul

I Board of Directors Composition

Career

CEO, Hyundai Elevator Co., Ltd.

Honorary Professor, Dongguk University College of Law;
Director, Gyeongsangbuk-do Independence Movement
Memorial Hall

CEO, Opus Private Equity CO., Ltd.
(Certified Public Accountant)

Partner, Dasan Accounting Corporation;
Outside director, Hansae Yes24 Holdings Co., Ltd.
(Certified Public Accountant)

Audit, Shaperon Co., Ltd.;
Managing Partner, Seongzy Partners

Sr. Executive Vice President, Hyundai Group Planning &
Development Office

Co-CEO, H&Q Equity Partners;
Co-CEO, Stella Equity Partners

All Committees are Chaired by Outside Directors (As of Feb. 14, 2024)

X As of March 26th, 2025

Elected on | Term Ends

‘24.03.28

24.03.28

’25.03.26

23.12.29

‘25.03.26

24.03.28

23.12.29

’27.03

‘27.03

26.03

26.12

‘28.03

27.03

26.12

Committee *%%?Ti]rn?;ttgg Directors Scope
. * .
Audit KIM Jyng Ho HAN Hee Won Matters related to AGM/EGM, Directors and Board of Directors, and Audit
* LEE Ki Hwa * KIM Han Su
Outside Director * HAN Hee Won* * KIM Ho Jin
Nomination * RHIM Yu Chul * KIM Jung Ho Recommend, examine, and select outside director candidates to be appointed at AGM/EGM
* LEE Ki Hwa * KIM Han Su
i *KIMJ Ho* * HAN Hee W
Evaluatlon.& ung o ee¥von Evaluate and compensate outside directors, operation assessment of the Board of Directors
Compensation * KIM Han Su
ESG * LEE Ki Hwa* * CHO Jae Cheon F late basi lici d stratesies for ESG X
“RHIM Yu Chul - KIM Jung Ho ormulate basic policies and strategies for managemen
. * KIM Han Su* * CHO Jae Cheon . . ) . . . ) .
Internal Transaction - KIM Ho Jin - KIM Jung Ho Deliberate transactions involving specific amounts of funds, securities, and assets with related parties
Risk M ¢ * HAN Hee Won* * CHO Jae Cheon Establish basi lici d strategies for risk ;
isk Managemen “RHIM Yu Chul - LEE Ki Hwa stablish basic policies and strategies for risk managemen
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IT. Business Review (1) Consolidate basis

I Consolidated Income Statement
(KRW bn)

Account Q3 YTD 2024 Q3 YTD 2025 YoY Remarks
Growth

* Separate: decreased by KRW 267.0 bn

Hyundai Movex: increased by KRW 62.6bn as result of
Sales 2,098.4 1,832.7 /A\265.7 A12.7% early progress in processes, etc.

Hyundai Asan: decreased by KRW 73.5 bn due to weak
order intake, etc.

Separate: decreased by KRW 8.7 bn
Hyundai Movex: increased by KRW 6.4 bn from sales

Gross Profit 423.1 449.8
. +26.7 6.3% growth
0 0,
(Margin) (20.2%) (24.5%) * Hyundai Elevator Service: increased by KRW 3.1 bn due
to expended service portfolio and repair work, etc.
Operating Profit 159.6 154.9 A4.7 A2.9% » Separate: decreased by KRW 11.5 bn
(Margin) (7.6%) (8.5%) ’ o7 * QOverseas subsidiary: increased by KRW 7.9 bn, etc.
Other Income/Loss 3.9 166.2 +162.3 - » Separate: increased by KRW 169.4 bn
Equity Method Gain (Loss) N2.0 1.4 +3.4 -
Financial Income * Derivatives trading/valuation gains and losses:
+ -
(Loss) A29.3 £[24.2 5.1 increased by KRW 3.6 bn, etc.
Pre-tax Profit 132.1 298.3 +166.2 125.8%
(Loss)
Net Income 96.8 236.7 +139.9 144.6%
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IT. Business Review (2) Consolidated basis [Composition]

fffffffffffffffffffffffffffffffffffffffffff

. * AKRW 267.0bn

| | t of shrinki il *+KRW 62.6bn i * AKRW 52.4bn
' - Impact of shrinking new ¥ o : :
I Sales i ins?allation marketgdue to | - Additional contracts and early © - Hyundai Asan: decreased by KRW 73.5bn due to a delay in new orders
sluggish construction industry ~ progress of work, etc. | - Hyundai Elevator Service: increased by KRW 13.6bn facilitated by an expanded service
(KRW bn) and decrease indemandfor | A portfolio, etc. ‘
__remodelng .
B Q3YTD 2024 A X
; : AKRW 242.3bn AKRW 265.7bn
B @3Y1D 2025 R A
177.2 2,268.1 | |
383.2 I 191.7 2,025.8
217.4 330.9 ]

I  280.0

Separ'ate Hyundai Movex Domegtlc Entities Overseas Entities Total Con.solldatlon ConsollFiated
Basis (excluding H.Movex) adjustment Basis
Operating | *AkRw115bn | *+KRWO.lbn | *4+KRW7.9n
Profit/Loss i - Decreased by KRW 56.5bn due to lower - Increased by KRW 12.6bn from ! | - Increased by KRW 3.0bn at the Chinese subsidiary due to cost
: sales 13 growth in sales reductions and lower personnel/operating expenses, etc. ‘
. - Increased by KRW 47.8bnthankstoa | -Decreased by KRW6.2bnduetoa |
(KRW bn) w . . . i . L . <
i 3.9%p improvement in cost ratio i 2.2%p deterioration in cost ratio
| - Decreased by KRW 2.8bn due to higher : -Decreased by KRW 6.3bn owing to ’ +KRW 12.6bn AKRW 4.7bn
. SG&Aexpenses . higherSG&Aexpenses n A
B Q3YTD 2024 A Wl . o 134 s, L1688 -
7.5 . — I . .
. Q3 YTD 2025 —- I A13.9
Separ'ate Hyundai Movex Domestic E.ntltles Overseas Entities Total Con'solldatlon Consollqated
Basis (excl. Hyundai Movex) adjustment Basis
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IT. Business Review (3 Separate basis

I Separate Income Statement
(KRW bn)

Account Q3 YTD 2024 Q3 YTD 2025 YoY Remarks
Growth

- Impact of shrinking new installation market due to
Sales 1,490.2 1,223.2 A\267.0 A17.9% sluggish construction industry and decrease in demand
for remodeling

* Gross profit decreased YoY due to decreased sales

Gross Profit 315.3 306.6
0, . i
(Margin) (21.2%) (25.1%) AN\8.7 N2.7% ImprO\{ed cost of sales through continuous cost
reduction, etc.
* Impact from lower sales: KRW A56.5bn
Operating Profit 126.9 115.4 A115 A9.1% * Impact from a 3.9%p improvement in the cost of sales
(Margin) (8.5%) (9.4%) ’ S ratio: +KRW 47.8bn
* Impact from higher SG&A expenses: KRW A2.8bn
* Gain on disposal of tangible assets/investment assets
O o 9.8 179 +169.3 - (Yeoniji-dong Office building, etc.): KRW 164.0bn, etc.
Flnanzziilslsr;come /\9.9 9.8 +19.7 - * Increase in dividend income: KRW 22.8bn, etc.
Pre-tax Profit 126.8 304.3 +177.5 140.0%
(Loss)
Net Income 106.5 241.9 +135.4 127.1%
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IT. Business Review (3 Separate basis

» Achieved Orders of KRW 1,356.8bn, Sales of KRW 1,223.2bn, and Operating profit of KRW 115.4bn

Cumulative Orders & Sales Cumulative Operating Profit
(KRW bn) (KRW bn)

Orders mSales

R - [ e e
: ! |
1
1,920.4 18825 1,989.1 1 : 167.7 |
1 1 :
: 1 1
1 1,524.8 1,490.2 : :
: 1,356.8 ] ! 126.9
i 1,223.2 | 101.1 :
1 1 I
1 1 I
1 1 I
1 1 I
1 1 I
1 1 I
1 1 I
1 1 I
1 1 I
i ' i
I : OPM ! OPM
] [ 5.4% : 8.5%
: ' |
2023 2024 i Q3 YTD 2024 Q3YTD2025 | 2023 2024 | Q3YTD 2024
__________________________ [} S ———
* Continuing to hold the top market share in domestic elevator sales * Operating profit declined by /A9.1% YoY

and installations for 18 consecutive years
- Q3 YTD 2025 M/S of 32.5%

(including new installations and remodeling) . . L.
* Operating profit decreased YoY due to a decline in sales

* Maintaining the top position in Korean elevator maintenance resulting from the downturn in the construction market
market for 10 consecutive years
- Q32025 M/S of 23.0%, covering both paid and free units

(202,685 units) * Operating margin improved from profitability-oriented

* Orders and sales dipped YoY (Orders /\11.0%, Sales /\17.9%) operations and continuous cost reduction, etc.
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IT. Business Outlook @) FY2025 Guidance

» The 2025 Orders target is KRW 2.16tr. (+22.2%); Sales target is KRW 1.93tr.(/\2.9%); and Operating Profit target is KRW 210.5bn(+25.5%)
- By business segment, the target for remodeling orders is 36.2% increase YoY, and maintenance is expected to grow by 13.8%
» Sales are expected to decrease by a low single digit due to declines in New Installation sales (/\10.5%) and Remodeling sales (/\4.0%), despite a
14.4% increase in maintenance

I Order, Sales and Operating Profit (Separate Basis)

Order Sales Operating Profit

(KRW bn)

2,162.0

210.5

1,989.1 1,932.2
1,769.0 167.7

noo

2024 2025 2024 2025 2024 2025
KRW b
Order by Segment (KRW bn) Sales by Segment (KRWEn)
2,162.0
1,920.4 62.4 1,882.5 1,989.1 1,932.2
o 5 1,769.0 1557 (+154.6% 580 47.0 858 (18.7%)
142.3 51.3 148.3 — 130.7
iy 441.0 ' 3726
360.2 3876 347.4 | 426.1
455.6
+10.9%
985.5
2023 2024 2025(P) 2023 2024 2025(P)
mNew Installation ®mRemodeling  Maintenance(SVC) = Overseas ' Others ® New Installation ®mRemodeling  Maintenance(SVC) = Overseas © Others

©
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IIl. Business Portfolio (1) Results by Business Segment

> Sales distribution by segment: 56.6% New Installation, 18.0% Remodeling and 24.4% Maintenance

Q3 YTD 2024 Sales Proportion

Maintenance Rent 0.8%
18.9% ‘

Maintenance
24.4%

Rent 1.0%

|

New
Installation
56.6%

Total

New
Remodeling Installz:tion .
23.1% 57.2% Remodeling
18.0%
Sales by business Q3 YTD 2025 (KRW bn)
U T D S S S S S - 1
i : 201,224
1,989.1 ! I 191,628 .
1,882.5 i i -
16.0 . :
_163 o I 1,490.2 :
o 1 I
T ! 124 12232 | Total ;.0 18,269
I I
371.1 455.6 ! 281.2 11.6 :
! I 6,306
: 343.7 298.9 : 7,983
| :
: I
1
1
: : 11,966 10,286
i i
I I
: I
2023 2024 I . 2023 2024
m New Installation Remodeling Maintenance m Rent mmmm No. Newly insalled units

(Including overseas business)

m-— No. Paid maintenance

10

199,244
]

13,672

5,849

7,823

Q3 YTD 2024

202,685
]

8,931

3,425

5,506

Q3 YTD 2025

No. Remodeling units
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IIl. Business Portfolio (1) Results by Business Segment: New Installation

New Installation
I Orders by segment

(KRW bn)
v New Orders and Sales Trend 20.3
96.8 (2.79%)
(12.9%)
m Apt.
Orders mSales (KRW bn) — P
] i 118.4 = STO*
: : (15.7%) Orders
: I 751.9 440.3 m Export
| I (58.6%)
i i 76.1 Office etc.
0,
i i (10.1%) Parking System
1,116.3 RBEYA:]
985.4 i i
1
. . Sales performance by segment
: : 24.2
| ! 106.4  (3.5%)
i (15.4%)
2023 2024 i Q3 YTD 2024 Q3YTD 2025 ! , L « New Installation
* Q3YTD 2025 Review T TTTTTTmmmmmmmmTeem
= Export
- Orders and sales dropped YoY (Orders A12.7%, Sales /\18.8%) Sales .
562.1 Parking system

- Orders decreased YoY driven by a shrinking market and intense (81.1%)

competition following the construction industry’s downturn
- Sales declined YoY, a result of sluggish orders amid market contraction
*STO(Short Turnover) : Two or fewer units, speeds of 105mpm or less

v" Domestic M/S and installation trend

Others mmmm Hyundai —&—M/S (Unit) * Prospects for Q4 2025~
55 H - Intensified Competition Ahead: Expect ongoing market deterioration and
1
39.8% 36.9% . 37.2% 33.9% i shrinking size to intensify competition in the housing sector
* 9% . . . .
. i L 4 ® . - Accelerated Urban Renewal: Urban maintenance projects, especially in Seoul,
. i are projected to accelerate, creating new regional opportunities
30,075 27,869 i . - Anticipated Market Recovery: Government supply expansion, including LH's
11,966 10.286 . 21,011 16.218 i 1.35 million housing units, is expected to drive market recovery
’ : ’ : - Key strategies
. : Y . N
18,109 17,583 . 13.188 B — : (D) Develop strategies to capture expanded urban regeneration projects from
: : : . ! major developers
2023 2024 : Q3 YTD 2024 Q3 YTD 2025 :

(2 Explore new demands through expansion into strategic overseas markets

" Ak HYUNDAI ELEVATOR



IIl. Business Portfolio (1) Results by Business Segment: Remodeling

I Remodeling
v New Orders and Sales Trend

Orders H Sales (KRW bn)
Orders by segment

1 1
: . (KRW bn)
: | 28.8
: . (11.7%)
- |
! I
: - .
: i 44.9 ‘ = Apartments
' : (18.2%)
I : Orders = STO
: . 247.5
1
i . 173.7 = Office etc.
: i (70.2%)
2023 2024 : Q3YTD 2024 Q3 YTD 2025 :
* Q3YTD 2025 Review O TTTTTTTTTTmommmmmmmmmmmes
- Orders and sales contracted YoY (Orders A24.6%, Sales /A36.0%)
- A decrease in demand, evidenced by the reduced volume of APT bid
announcements, led to a YoY decline in orders
- Sluggish orders resulted in a lack of construction volume, which
subsequently caused a YoY decrease in sales
v' Domestic M/S and installation trend
Others mmmm Hyundai +—-M/S (Unit) * Prospects for Q4 2025~
:"“““““““““““““: - Market stagnation is expected to lead to continued fierce competition among
49 38.0% 38.5% ) . o .
37;”’ ° ’ i . ’ 30.4% i rivals, intensifying price wars and efforts to secure market share
21.015 . ¢ . - The full-scale demand for STO sites installed in the early 2000s is projected
16.869 : i i to expand the replacement market, potentially creating new opportunities
i ’ | 3425 | i (D Expand order intake by implementing a flexible pricing policy
10,563 s i 9,341 7,856 i (@ Strengthen sales competitiveness through product differentiation and
. : H : 1 customization strategies
2023 2024 i Q3 YTD 2024 Q3 YTD 2025 i

12 Ak HYUNDAI ELEVATOR



IIl. Business Portfolio (1) Results by Business Segment: Maintenance

I Maintenance (Service)

v New Orders and Sales Trend

Orders H Sales (KRWbn)
Sales performance by segment
FEEEEEEEEEEEEEEEEEEEEEEEmEmm— 1
] : 594 (KRW bn)
: ! (19.9%)
1 1
1 1
1 1
1 1
1 1 q
I 1 m Regular maintenance
: : Sales 136.2
: ] 298.9 (45.6%) = Repair works
1 1
1 : Parts sales
2023 2024 1 Q3 YTD 2024 Q3 YTD 2025 I 103.2
__________________________ (34.5%)
* Q3 YTD 2025 Review
- Orders and Sales increased YoY (Orders +7.1%, Sales +6.3%)
- Orders grew YoY due to large repair-project awards and expanded parts sales
- Sales rose YoY driven by an increase in paid maintenance units and higher
parts sales
v Domestic M/S and Maintenance Unit Trend
Others mmmm Hyundai +-M/S (Unit) « Prospects for Q4 2025~
P ooTTTTTmmm 1
22.8% 23.2% : 23.2% 23.0% . - Demand is anticipated to expand due to a steady increase in maintenance units
¢ ¢ i ¢ ¢ i and the aging of installed elevators
840,049 866,492 | 860,060 881,129 1 - Ongoing demand is expected in the overseas modernization (MOD) market
1 1
201220 [ ,
1 1
: . * Key Strategies
1 1
e 665,268 . 660,816 678,444 . M Improve profitability by pursuing price increases for low-priced projects
1 1
. : [ : ! (@ Minimize contract renewal failures and secure a large number of maintenance
2023 2024 | Q32024 Q32025 | contracts through expanded collection efforts
X Includes results of Hyundai Elevator Service Co., Ltd. (® Secure new orders by exploring and expanding into the overseas MOD market

(2023 : 46,932 units / 2024 : 48,326 units / Q3 2024 : 48,147 units / Q3 2025 : 48,214 units)
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IIl. Business Portfolio 2 Market Conditions & Strategy: New Installation

» The government designated 13 districts for the reconstruction of 15t gen. new towns, aiming for 35,897 households to be occupied by 2030
» This initiative is expected to boost construction orders by 2026, with planned building heights increasing from 15-30 to 34-75 stories
» The Ministry of Economy and Finance plans to develop 35,000 public housing units by 2035 for young and low-mid income households

» The housing supply expansion plan announced on September 7, a total of 1.35 mn housing units are scheduled to be supplied by 2030, with an
annual average of 270,000 housing units

Results of the 15t gen. New Town
Reconstruction Leading District Selection

i TN it
I 91271+
-HSOS1HA &, RS0EITA 5,

o, T

ZEOSIHA 5

Supply of Public Housing through the

I Plan to expand housing supply
Utilization of State-owned Property

> About 5,000 additional elevator installations are expected
» Supply of 35,000 public housing units for young people and

o . annually under the housing supply expansion plan
low- mid income households by utilizing state-owned land

and outdated public office buildings

M QIRI0 S| FES ASHH B2

. . ——yr=
e, 20,000 Units 15,000 Units+a | FEHESS SRt
27 7% 59577} 2035V7HX| 7 |[A[RIE HAY S CALEZZTHA QB HEX 88 Tk
~AO|E [josHE - HEA B B2 x| 23 4+EAEN Z37YZ : :
77 18 " ” STERI=L A TS5 1 STHRINEAE HD
- OloKA| W& ﬁfﬂﬁﬁr‘;ﬁ‘g’f @ iy 2 BA 2 o802 A4 A (0K 2 ‘ “ - I EES 4 SRIS I3t
AL oz ass (NESS20270 Z0%) Oy o w
-B08388, | fucness @8t 7:713005 ©HEzeENLE o » £
S| AR Mol2E ElilEErne (MZ=E031H Z20)H) . 28 [ e
2 62071 ZOI29NE © z2=28HM508 EHRIAfE] EHIE SYE0H 20 [0t Figt
—ROHE S ‘ (820274 25 0F) " ocenizzuRIEy }
ES, o
SlopiE = O sty 50 0 37] AIEA] S 5] 32015 ot

(82030 Z20H) S

@ LHEIEA IS 5381

B MS M2IE-2R IR 20 A8

@sxEausnE Q 7.501s ‘
(== | A SSEKI 3RS HEr2s o)
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I 1st gen. New Town Leading District
Implementation Schedule

Gyeonggi-do SHUHSSER - =SS S &8 A EH A ESt
¥
win Wz o
Schedule Contents TH |y 53 S=BiAlR) AE2

Pl L 2.3 - BEE OIHES 1 15

. . . R L3z EM%HI-‘?AIS s oKs < LB HKIZ A yLE ors

Apr Implementation of the Aging City Special Act ] Belkle & 0
i S—— 171 AT S BHIARS e
st i i == ! B - FBINISHEIA BB et
2024 May Start of the 1 g.e.neratlon new town leading * o I 1, 7'2:’2“':”’ %_8 -0 ADIEND MR S AR 9,3
district competition =) I a o
= EHINR RIS SRR
Nov Selection of leading districts by region = T By BHMROR  mase uenss
GEZ""I?¢ K& 7|2 g e UH2 7|x} = Oeun@yna.cokr/ 20250812 gﬁ@ ’NW IL; 3;’3?1 wisgs |, s
; ; - : AiE- EHE i a
2025~2026 Establishment of special maintenance plans stmen it v o 234
and local government permits g aniore e e
A EEECE 4
= S Zplo|pz el AN SSBLIE
2027 Start of construction = P hiasi ETEETENE O
2030 Begin occupancy
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IIl. Business Portfolio (2 Market Conditions & Strategy: Landmark Apt.

» Established strong performance in large-scale complexes across Gangnam and other regions, reinforcing brand value and market reputation
» Strengthened bidding capacity and recognition in urban redevelopment, supporting market share growth in the premium segment

» Achieved a 48% win rate, securing 13 of 27 premium large-scale complexes (=500 units, 84m° units worth over KRW 2 bn) in the past 10 years
B Hyundai Bevator

P\ 2015 2016 2017 2018
(6%l vl Sep Jun Aug | May Jun  Jan Jul

2019 2020 2021 2022 2023 2024
Aug Sep Nov Dec Feb Aug Apr Sep Sep Jun Ju Sep Aug Mar Aug Nov Noc

B'a"dIIIIHIIIIEIIEIIII!IIEIEIIIIHIIIEIEIIIIIIHIH

M HES 7H= Y E e

APT o awm g o. o Mz gl s we SR o= am | IR iz o owm g e =L e JBE s oxol  HE cojo s
At bl ome | NBE game O SES amm oo des ouo S0 AR ol ses ame ape | AL ool cofory 2 s ol aynjer I

melr | melr emm S Typ FER ape RO opomm Tﬁxm ol AE] _Eeﬂ;lq ojfeix mo| mre aprd TENl azapn x| BN agay SR SEN gyen HEEIN T

g EHEE ooma e
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L) Y
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IIl. Business Portfolio 2 Market Conditions & Strategy: Smart bldg. and Asan Tower

> Signed MOU with Hana Asset Trust to introduce advanced » Completed a 250m elevator test tower (Korea’s tallest and Global
solutions like smart elevators, automated parking, and robotics Top 3; comparable to ‘Hanwha 63 City’ at 249.6m)
integration across its real estate portfolio » Capable of simultaneously testing 19 elevators, including:
» Aimed at enhancing building efficiency and reducing maintenance -The EL: world’s fastest elevator (1,260 m/min)
costs, contributing to sustainable asset management and profitability -Double-deck elevator (600 m/min)
» Leveraging strong references in prime office building, we seek to -Observation elevator (420 m/min)
expand market share in office elevators and solidify leadership > Integrated R&D center with over 160 researchers, equipped with
in the smart building solutions market advanced facilities for safe and comprehensive product testing

""'UTLIIT*NE-} A SICHL2IHIOIE
L. _HO & OFAl

ed T & =11

yOIWAIE rvmu_":l

L% H STADIUM

L
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IIl. Business Portfolio 2 Market Conditions & Strategy: Overseas market

» Secured full order (147 units) for Cairo Metro Line 4 Phase 1 escalators; to be leveraged as a strategic reference in the MENA region
> Won first project in a high-end mixed-use complexin Yerevan, Armenia, expanding European footprint to 17 countries
» Ourinaugural participation in Interlift 2025 in Germany, one of the world’s largest elevator expo, alongside China’s WEE Expo; to showcase technology to

buyers from Europe, the Middle East, and Africa and strengthen business development (October 2025, Nuremberg Germany).

I Egypt Cairo Metro Line 4 Phase 1 I Armenia: First Mixed-Use Residential Project Win

* To supply 26 units to a luxury mixed-use complexin Yerevan: 22 elevators
and 4 escalators

* European footprint expanded to 17 countries (including Spain, Poland,
Romania, and Ireland)

Germany: Participation in Interlift Elevator Expo

* First-time participation at the world’s largest elevator expo, held
biennially in Octoberin Nuremberg, Germany

* Roughly 20,000 attendees, buyers from Europe, the MENA, as well as
complete elevator manufacturers and component suppliers

* Scheduled to participate in the 2026 Korea International Elevator Expo

(KINTEX) and the WEE* Expo in Guangzhou, China
*WEE: World Elevator & Escalator

Calo Meta Line 4 Phas | | otz Lenglh : 13km

* Won the full escalator order for 12 stations on Cairo Metro Line 4
(19km connecting the east and west of the Nile) in May 2025

* An estimated 2 million daily passengers are expected to use a total of
147 escalators.
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IIl. Business Portfolio 2 Market Conditions & Strategy: Remodeling

» The demand for replacing aging elevators has surged, driven by the substantial number of elevators installed in the 1990s during the high-

rise apartment construction boom and the strengthened regulations under the Elevator Safety Management Act in March 2019

Orders/Sales, No. of Installation Trend

6,675 Units
(M/S 41.6%)

427.5

(KRW bn)
Orders mmmm Sales Number of Installations
Fe————————————
7,983 Units
6,306 Units (M/S 38.0%)
5,261 Units (M/S 37.4%)
(M/S 40.5%)
455.6

3347  334.4 204.8
2021 2022 2023 2024
______________ 4
[Domestic Installation Status]
i i
1
Division 2021 2022 2023 [ 2024 e
: YoY I
!
[ i
M/S 41.6% 40.5% 37.4% | 38.0% +0.6%p |
1
|
Hyundai 6,675 5,261 6,306 | 7,983 26.6% |
1 1
1
1 1
. Other 9,377 7,732 10,563 | 13,030 23.4% 1
Units Companies : :
||
1 1
LG 16,052 12,993 16,869 | 21,013 24.6% |
Number 1 :

X Estimates for units from other companies are based on data registered with the Korea Elevator Safety Agency
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[Number of domestic elevator installations by year]

Q3 YTD 2025
2024
2023
2022
2021
2020
2019
2018
2017
2016
2015
2014
2013
2012
2011
2010
2009
2008

Before 2007

27,499

48,874

46,929

46,061

48,806

46,179

44,516
50,272
48,648
44,922
37,914
34,637
29,857
28,633
26,439
N 24,473
I 24,794
I 25,777

B (152,900

(Units)

—

Number of Installed
L elevators in Korea
Total 881,331 units

Domestic Elevators
Aged 15 years or more
Total 271,145 units
(30.8%)

Ak HYUNDAI ELEVATOR



IIl. Business Portfolio 2 Market Conditions & Strategy: Remodeling

» In compliance with the revised Elevator Safety Management Act, safety inspections for elevators installed over 15 years strengthened

» Secured the top position in the domestic remodeling market share by offering cost-effective solutions. Hyundai’s systematic approach and

extensive know-hows have led to reduced construction costs and periods

Complete Remodeling

Complete Remodeling

- Installation inspection after
completion of construction
(same standard as NI)

- Quality assurance/
management for finished
products

- Detailed inspection in the

next 15 years

1tin-depth 2 In-depth [EARLECEILIM 4t |n-depth
Inspection Inspection Inspection [QUBeEIails)

Annual Regular inspection +
Close Inspection Every 3 Years

Installation Inspection

Annual Regular inspection

[Elevator] 3™ Essential Application of [Escalator] 31
In-depth Inspection 7 safety Parts [Elevator] In-depth Inspection

3years/Year18/3years/Year21/3years/Year 24
When essential safety parts are not applied,

elevator operation is stopped

Annual Regular inspection (2 times) +
Close Inspection Every 3 Years

Essential Application of
5 Safety Parts [Escalator]

* Automatic Rescue Operation
in Power Failure

* Door Breakaway Prevention D

* Finger Protection * Reversal Detector

evice

* Rising Speed Prevention Device * Dual Brake » Skirt Deflector

* Door Open Start

19

* Emergency Guide * Brake Open Detection

* Assistant Brake

* Handrail Speed Detection
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IIl. Business Portfolio (2 Market Conditions & Strategy: Maintenance

» Maintenance records an average annual growth rate of 7.5%, generating stable cash flow with an operating profit margin exceeding 20%
» Considering the increase in the cumulative number of elevator installations in the domestic market and its market share in new and replacement

demand, growth is expected to continue

Domestic M/S and maintenance unit trend
(Unit)

Others mmmm Hyundai »+-M/S

22.5% 22.8% 23.2% 23.0%
L 4 * 4 *

182,995 191,628 | 201,224 | 202,685

628,607 648,421 665,268 678,444
2022 2023 2024 Q32025
(Unit, %)

i Note 1) ]

. . - |
Division 2022 2023 2024 i Q32025 Composition Ratio i
1
Market Share (M/S) 22.5% 22.8% 23.2% i 23.0% -
1 1
Total 182,995 191,628 201,224 | 202,685 100.0 |
1 1
1
_ Paid 169,466 177,035 185,389 i 192,473 95.0 |
-§ Note 2) ! |
= POG 130,344 136,873 142,049 | 147,119 72.6 |
T | |
FM Note3d) 39,122 40,162 43,340 | 45,354 224 |
1 1
Free 13,529 14,593 15,835 | 10,212 5.0 |
| 1
1 1
Other Company 628,607 648,421 665,268 | 678,444 -
1 1
Total Number 811,602 840,049 866,492 | 881,129 - i

1

Note 1) Includes performance of Hyundai Elevator Service Co., Ltd. (Q3 2025 : Paid 46,208 units (POG 37,667 units, FM 8,541 units), Free 2,006 units)
Note 2) POG (PARTS OIL GREASE, General Maintenance Service) : Pre-inspection and maintenance service through periodic check-ups (replacement of parts and repair works are additional options)
Note 3) FM (FULL MAINTENANCE, Comprehensive Maintenance Service) : A comprehensive service package that performs all maintenance services including preventive inspection, parts replacement and repair works
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IIl. Business Portfolio (2 Market Conditions & Strategy: Maintenance(MIRI)

» MIRI(Maintenance Innovation & Real-time Information) is an innovative maintenance solution based on Al, loT, Cloud, and Big Data

» Since its launch in June 2023, roughly 60,000 units have subscribed to the MIRI service, with additional options such as MIRI Call, MIRI View,
and robot integration available beyond the basic predictive maintenance service

» Customers benefit from reduced elevator downtime, convenience with MIRI Call, and safety with MIRI View. The target is to retain loyal

customers and generate additional revenue from new services, actively marketing MIRI during contract renewals

Predictive Maintenance Service Additional Services (MIRI Call, MIRI View)
Minimizing elevator downtime MIRI Call « Elevator remote calling feature utilizing MIRI APl technology
= z * Voice calling via smartphone Al assistants
» Al analyzes elevator malfunctions and provides engineers with diagnostic results @
H * Minimizing elevator downtime through Al solutions and pre-preparation of materials . & \ ‘ MRl 1

Cus'i_ome
Early detection of abnormalities

v

\ f * Early detection of elevator abnormalities before malfunctions occur D}

v 4
V0 ,§ - -
* System evolution and risk prevention based on trained Big Data MIRI 3 / l ‘\/‘T ¥ —
Elevator Engineer - > =
Predictive maintenance of components n _l’ i
+ *MIRI's elevator data analysis informs component usage and replacement details \\‘*\:::I\’ @ o —
= o

5@,}} * Customers can check the status of components through the customer portal

Al Cloud
Robot Connected Service MIRI View * Al-based passenger safety system with intelligent video analysis and
((@)) voice recognition
& * MIRI APl technology enables communication between elevators and robots Al detects elevator emergencies and notifies the administrator’s
% * It allows for seamless automatic calling and movement, closely connecting smartphone app and CCC for immediate action

delivery platforms and delivery robots

TR | (T Interaction @ Interaction : - P g2 @

(Interface) (Interface)
Robot MIRI

olaaE AR

Server API

Hyundai |
Robot Elevator 55 BXE 220
ST7| ol e Ax
Robot Service Company Hyundai Elevator Maintenance Site
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https://hyundaigrp-my.sharepoint.com/:v:/g/personal/youra_won_hdel_co_kr/ETVT2LEzXChEotzvN46JBXoBz5avKrgpHmX5kuYwAG0PCA?e=GvxDH6

IV. Strategic Growth Drivers (1) Modular Elevator

» Transitions from the conventional on-site assembly of 25,000-30,000 components-with associated time loss-to a method where over 90% is pre-
fabricated and pre-assembled in the factory, then stacked vertically on site

» Delivers higher quality, shorter installation time, improved worker safety, and eco-friendly process with minimized waste/noise/dust

» Provides a practical response to recent safety concerns, materially reducing risks related to the ‘Serious Accidents Punishment Act’

» Hyundai developed solutions applicable to both modular buildings and concrete hoistways, with pilot installations completed, demonstrating
applicability across diverse building types

» Korea’s modular construction market is expected to grow to KRW 2 tr. by 2030, the solution is well positioned to capture market leadership

I Modular buildings and elevators I Sighed MOU to advance modular elevator technology
# UM ! | |
5, 28 $Y7| 7le DEE T8t
;§ ‘m SISOl M2l acomamon

A S2025.05.16(3)  F2: 89 JUEN DES 27| RAD Lab

»Signed MOU with Samsung C&T to advance modular elevator technology

»Roadmap upgrade: Building the 2"-gen solution (~40m), to jointly develop the 3'-gen

technology for high-rise applications (~500m)
I Korean modular construction market Outlook »Value proposition: 90%+ factory pre-fabrication and on-site “LEGO-style” assembly

2.000 reduce construction time while improving safety and quality
(Unit: KRW bn) ’

. it E-oitEe|H|°o|E MOUN|Z

* BORIHIOIE]

»Signed MOU with Hyundai E&C to Commercialize Modular Elevators for Public Housing
2020 2021 2022 2023 2030 »First application in Korea at Hyundai E&C's Hillstate Icheon Station (MRL)

Source: Construction & Economy Research Institute of Korea; industry estimates »MR type for high-rise buildings scheduled for commercialization in 2026
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https://hyundaigrp-my.sharepoint.com/:v:/g/personal/youra_won_hdel_co_kr/EW2Zldzki1hGlEKtXqMwDmIBQsZhzTsyzM1d4CKHGnoi0g?e=8kavg9
https://hyundaigrp-my.sharepoint.com/:v:/g/personal/youra_won_hdel_co_kr/EW9Vm-eZ2itDnz7DqnA-IxUB7V0Ylm8QrisQ9366vdhodw?e=ep4FhS

IV. Strategic Growth Drivers (2 H-Port

» H-PORT (Hyundai Vertiport) is a vertical hangar-type facility that integrates Hyundai’s core vertical and horizontal mobility technologies.
It enables automated drone parking, charging, and passenger boarding using Hyundai’s unique automatic parking system

» Vertiports are eVTOL (electric Vertical Takeoff and Landing) sites, optimized for drones and Urban Air Mobility (UAM), similar to heliports

» Hyundai participates in developing a ‘Mobile Modular Vertiport Design, Construction, and Surveillance System’ as part of the K-UAM Safety
Operation System project, led by the Ministry of Land, Infrastructure, and Transport (MOLIT)

I On Ground Vertiport

Required Area: 8,500m? Required Area: 1,200m?
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V. Shareholder Return Policy

I Shareholder Return Policy

1) Mid-to-Long-Term Shareholder Return Policy (2023-2027) to Enhance Predictability and Stability for Shareholders

v" Commitment to returning 50% or more of recurring net income to shareholders via cash dividends or share buybacks and cancellations
v A separate portion of one-time gains to be allocated for shareholder returns

v' Dividend stability will be maintained with a minimum payout of KRW 500 per share (based on the 2022 year-end dividend)

v" Dividend payment plans and compliance details will be publicly disclosed on the company website and through official announcements

2) Declared a cash dividend of KRW 1,000 per share for Q3 2025. Together with the interim dividend of KRW 1,000 per share paid in Q2,
total dividends year-to-date amount to KRW 2,000 per share

3) Disclosure of year-end dividend plan for 2025:
A) KRW 307.2 bn, stemming from the reduction of capital reserve transferred to retained earnings. (Approved at the 2025 AGM) +
B) At least 50% of the FY2025 ordinary income, excluding any one-time gains +

C) A certain portion of one-time gains, which could be up to 100%

4) Record dates for 2026 quarterly dividends:
(Q1) end of May, (Q2) end of August, and (Q3) end of November

2017 2018 2019 2020 2021 2022 2023 2024 2025
Year End YTD Q3

Di:?c:::id KRW 12.3bn KRW 24.4bn KRW 24.5bn KRW 32.7bn KRW 32.7bn KRW 19.9bn KRW 144.4bn KRW 198.6bn KRW 72.2bn

Payout (DPS KRW 500) (DPS KRW 900) (DPS KRW 900) (DPS KRW 800) (DPS KRW 800) (DPS KRW 500) | (DPS KRW4,000) | (DPS KRWS5,500) (DPS KRW2,000)
Dividend

Payout 13.2 307.8 50.5 34.3 28.9 25.4 45.3 108.4 31.2
Ratio (%)
Dividend
Yield (%) 0.9 0.9 1.3 2.0 1.9 1.7 8.8 9.3 2.7
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VI. ESG

I ESG Assessment/Rating

» Our ESG initiatives have earned rating upgrades from leading domestic/international assessment agencies

» KCGS 2025 comprehensive rating upgraded to 'A+’ : (E) A > A+, (S) A+ unchanged, (G) B+~ A)
'A+' rating places us among the top 2.4% of 805 evaluated companies (only 19 companies)

» SUSTINVEST 2025 H2 rating maintained at 'AA', ranked 11th among assets exceeding KRW 2 trillion =3 =3 9 = B9 P B9
a1 frmeoeef s [ [ [ (o [ e
[ESG Assessment Results] C | wone | 6O _,15 _ “. -_5, E-_m‘;
KCGS Korea ESG S rs iyt
(:‘:'::"’: o s SUSTINVEST = Research G?:(b:\l ) o [or [son oo [ from [oma oo
nwronmentg Social Governance Institute T i ) Ay S A
2022 B C B B B B 26 e N»T_w-,a ao ?N ? os_‘_;o 5 :»%u. T -‘?“w :.:.a.:n;wm;iy
2023 B+ B+ A B+ A B+ 40 = P pemeforen o)
2024 A A oA e AA A 52
2025 A+ A+ A+ A AA TBD

I Carbon Emission Reduction (Net Zero)

» Targeting carbon neutrality by 2050, achieved a 60% reduction in emissions in 2024 compared to 2022, and proactively implementing a roadmap to reach the goal

12000 (unit: tCOz2-eq) —_—

(ESSeovesrvenvesns T @csrvsavesrwearwen §<srvsavesrwearessa o

9000 9,903 . i i i
(actualvs. 2022) (targetvs. 2022) (targetvs. 2022) :
6000 5'60% 5'63% i -71% i
3,973 3701 | i
3000 , — 2,872 !
0 ; i i
2022 2024 2030 2040 2050

mmm Forecastemissions () Target emissions
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